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Applied Sciences (BetriebswirtschaDslehre), language: English, abstract: Inhaltsangabe:Abstract: The objective
of this work is to show the significance of Emotional Branding as a marketing, brand design, and
communication instrument based on the changed business situation and demanding customer needs. The five
basic senses: taste, touch, sight, sound, and smell shall be explained and set into relation to the brand elements.
A lot of marketers discuss about Emotional Branding as the future approach without exactly knowing what this
term contains. The aim of this diploma thesis is the development of a conceptual approach in form of a
guideline with the key components to emotionalize brands, to give them a face and a character in order to
reach the overall aim: the identification of customers with the brand. The first part of this work provides the
basic knowledge. It explains and defines in addition to the basic terms brand and branding , terms like brand
image , brand identity and brand equity . The second part describes the changes in buying behavior, the
changing needs and diFerent perceptions of today s customers. The three main generations are explained to
demonstrate the need for Emotional Branding as a new kind of branding tool. Additionally the explanations to
hybrid buying behavior and smart shopping will show the necessity of a positive brand experience and the
change from Branding to Emotional Branding. It gives a definition of Emotional Branding and a short
introduction to the instruments that can be used to support the brand elements, which are closer...
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